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AGRARTECHNIK  |  The driver of success for specialist trade

Agriculture & Energy business unit

Strong industry expertise
The publishing house and editorial team are an integral 
part of the agricultural machinery industry and operate 
an active community management across all B2B channels.

First-rate reporting
The AGRARTECHNIK editorial team, headed by Alexander 
Brockmann, produces exclusive, independent content, is 
rooted in the dlv network and maintains excellent 
contacts and close ties to key decision-makers and 
multipliers from trade, industry, service and institutions. 

Optimal media mix
B2B marketing sees itself as a partner and consultant for 
cross-media communication solutions and campaigns. 
As a high-circulation specialist publication for the B2B 
trade level, AGRARTECHNIK offers its advertising part-
ners maximum cost-effectiveness and planning efficien-
cy for individual media planning. Its industry coverage 
and comprehensive appeal to target groups stream-
lines and strengthens the effectiveness of your modern 
marketing strategy.

Target group Decision-makers

	1 �Agricultural, forestry and construction machinery 
dealers, power equipment dealers

	1 Machinery manufacturers
	1 �Supplier industry such as component, original and 
spare parts manufacturers

	1 Workshops
	1 �Decision-makers and opinion leaders in the market 
from forestry and contracting businesses, associa-
tions, etc.

	1 �Apprentices, trainees and employees seeking  
further professional qualifications

Title profile

AGRARTECHNIK is the leading specialist media brand 
and the high-circulation magazine for all decision-makers 
in the machinery trade and OEM sector. AGRARTECHNIK 
achieves almost 100% coverage in the agricultural 
machinery, forestry machinery and power equipment 
sectors in Germany, Austria and Switzerland.
AGRARTECHNIK has been on the market for over 105 
years and is practically on every desk in companies  
in the industry. It offers detailed company reports as 
well as market observations for the industry, OEMs, 
component manufacturers and suppliers of these various 
sectors.Facts:

Year: 105, 2026 
Frequency of publication: 4 x a year 
Circulation Area: Germany, Austria, Switzerland
Sold circulaton: �5,407 copies (ø sold circulation 2025 

according to publisher‘s information)
Subscription price: € 149.90*

High-reach B2B brand channels are:

	1 The monthly magazine (print & digital)
	1 The online portal www.agrartechnikonline.de
	1 The B2B newsletters
	1 The social media platforms
	1 Recruiting and job offers

* �Prices are subject to change

März 2023

Social Media erfolgreich nutzen:

Likes für die 
Landtechnik
MÄRKTE
Intelligente Sensorik

BETRIEBSFÜHRUNG
Konjunkturbarometer

MOTORGERÄTE
Start in die Saison 

FINANZEN  
Cyberversicherung 
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New editorial management for the decision-makers’ magazine

Dear partners and business associates,

Allow me to introduce myself as the new editor-in-chief of AGRARTECHNIK.

This is a role that fills me with great respect and genuine enthusiasm – because hardly any  
other area of agriculture is currently undergoing such rapid change, innovation and responsibility  
as agricultural technology.

AGRARTECHNIK has been accompanying this process for decades – as a reliable partner,  
a critical observer and a link between trade, industry and practice.

For me, this means above all consistently driving forward the digital development of the 
AGRARTECHNIK. We will expand our digital B2B channels, address current issues more quickly  
and combine our print edition with the possibilities of the online world.

At the same time, one thing will remain unchanged: our proximity to you – the specialist dealers, 
workshop managers, manufacturers and industry experts. You are the backbone of the agricultural 
technology business, and your perspective remains central to our work. 

Together with my team and with the support of my colleagues at TRACTION, which I also manage,  
I would like to make the exchange between trade, industry and practice even more intensive.

Because only together can the agricultural technology industry successfully master the tasks ahead.

 
Best regards,

Alexander Brockmann

Editor-in-Chief AGRARTECHNIK and TRACTION
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Digital Advertising – in the Agricultural Network

* �Digital reach is part of agrarheute.com  
IVW June, 2025, publisher’s details.

1,54 Mio. Visits & 1,902 Mio.  
Impressions/Monat

35.920 Newsletter-Empfänger

1.95 million visits & 2.32 million page 
impressions/month

41,158 newsletter recipients

147,193 visits & 249,530 page  
impressions/month

27,609 newsletter recipients

12 million visits & 19 million page  
impressions/month

57,767 newsletter recipients

2,610 newsletter recipients*

from 01. September 2025

14 million visits/month
22 million page impressions/month

149,689 newsletter recipients

Use the power of the agricultural network
Reach your customers wherever they are on the road 

and use our digital reach to do so. 
National – regional – thematically precise

16,122 newsletter recipients*
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AGRARTECHNIK is the leading publication for trade and 
industry in the agricultural engineering sector, with very 
strong and growing digital channels.

With the AGRARTECHNIK e-paper and the daily updated 
specialist portal: agrartechnikonline.de, advertisers find reliably 
plannable brand channels for highly competent specialist 
information and effective communication campaigns.

Take advantage of the various options available here to reach 
your target group interactively and individually.

Digital Channel

Online, Social Media and Newsletter
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Strong digital B2B channels and web community

Online, Social Media and Newsletter

Source: Publisher’s statement, October 2025

E-Paper
5,407 subscribers

Newsletter
+ 5,800 recipients
Opening rate above 50 %

Social Media
+ 35,000 Facebook followers
+ 2,900 LinkedIn followers

Trade Portal
Ø 45,000 Pls per month

Our digital B2B channels connect decision-makers in the agricultural technology industry. Whether manufacturers, suppliers or service providers – this is where the  
players who are shaping the agriculture of tomorrow meet. Use our online platforms to position your brand, products and innovations in a targeted manner and reach 
decision-makers directly.
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Online advertisements in the trade portal

(☑) = depending on the device resolution

All prices in €, plus statutory VAT, valid for campaigns starting on January 1, 2026

Other special formats are available on request.

Standard formats
also available as ad bundles

4 weeks runtime

1 Leaderboard

  € 1,070.– 

☑ (☑) –

2 Skyscraper ☑ – –

3 Medium Rectangle ☑ ☑ ☑

Large-size Image Banner

4 Hockey Stick* € 1,500.– ☑ – –

5 Ad-Bundle* € 2,120.– 

De
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p
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et

M
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ile

Online reports, industry and people news, and exclusive reports from the AGRARTECHNIK editorial team provide the industry with up-to-the-minute, first-hand information. 
Book an matching banner package with classic advertising formats in the editorial trade portal www.agrartechnikonline.de.

Größenformate:
	1 Rectangle: 300 × 250 px 
	1 Leaderboard: 728 × 90 px
	1 Skyscraper: 120 × 600 px
	1 �Links to events or external websites, product presentations, etc.

* Hockey Stick = Leaderboard + Skyscraper
* Ad-Bundle = Leaderboard + Skyscraper + Medium Rectangle

Online, Social Media and Newsletter
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Digital advertorials and sponsored posts

In the digital age, professional content marketing is an essential part of the repertoire of corporate communications.
The AGRARTECHNIK digital advertorial is highly regarded by specialist target groups and offers full-service implementation. The customer provides text, images and links  
(to video, audio and websites), and the AGRARTECHNIK communication professionals showcase this content for maximum reach (placement on the homepage or in a section).
The editorial team of AGRARTECHNIK engages in active community management and currently reaches more than 35,000 Facebook fans with technical product and company  
information. As an additional digital option, content can be extended as branded content on Facebook. 

All prices in € plus statutory VAT

DIGITAL ADVERTORIAL

Runtime: 4 weeks at www.agrartechnikonline.de

Specifications:
	1 �Images: Teaser: Format 3 :2 (2,000 × 1,333 px); 
Wide image on top: Format 5:2 (2,000 × 800 px)

	1 Headline text (incl. spaces): max. 60 characters
	1 Teaser text: max. 130 characters
	1 Advertorial text (recommendation): 1,500 to 2,000 characters
	1 Optional links: 1 to 2 links
	1 �Images within text: Up to 3 images in 
3:2 format (2,000 × 1,333 px	        Price: € 1,400.–

SPONSORED POST

Runtime: One-off publication  
on Xing, LinkedIn or Facebook

Specifications:
	1 �Image gallery with up to 15 pictures in  
1,200 × 1,200 px format

	1 Video integration with a max. total length of 3 minutes
	1 �Links to events or external websites, product  
presentations, etc.

Price: € 625.– 

Online, Social Media and Newsletter
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Opening rate
above 50 %

The AGRARTECHNIK B2B newsletter “News Update” with reports on industry news, developments, insights, key people and events is published every fortnight.

Your placement for targeted corporate communication enjoys a wide reach and can be booked flexibly twice a month.

B2B newsletter for the trade

All prices in € plus statutory VAT

Dates: 1st six months 2026 Dates: 2nd six months 2026
8. & 22. January 9. & 23. July

12. & 26. February 13. & 27. August
12. & 26. March 10. & 24. September

9. & 23. April 8. & 22. October
13. & 28. May 12. & 26. November
11. & 25. June 10. & 17. December

Newsletter advertisement 
Your advertisement can be placed in the form of a text/image contribution or a 
leaderboard banner including linking.
We integrate your ad appropriately in our News Update to draw more attention  
to your ad.

Specifications:
	1 Ad banner: Leaderboard
	1 Format: 728 × 90 px
	1 File: static JPG or GIF
	1 File size: max. 35 KB
	1 Image/text headline: max. 60 characters
	1 Ad: Teaser text: max. 250 characters
	1 Link to URL
	1 Image with 265 × 197 px resolution

Price: € 810.– 

Format: Newsletter banner 

Frequency: Single placement per distribution

Recipients: + 5,800 recipients

Online, Social Media and Newsletter
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März 2023

Social Media erfolgreich nutzen:

Likes für die 
Landtechnik
MÄRKTE
Intelligente Sensorik

BETRIEBSFÜHRUNG
Konjunkturbarometer

MOTORGERÄTE
Start in die Saison 

FINANZEN  
Cyberversicherung 

AGRARTECHNIK “Business Video Digital+” action package

Partner content 
Business Video Digital+

Promote your video content via the digital business channels of  
AGRARTECHNIK and reach a wide audience:

Integrated preferential services 
(5 digital frequencies with a gross volume of € 4.270.–*)

1x �digital advertorial with 3 % promotional discount  
with 4 weeks runtime in the trade portal (homepage) 
(regular price: € 1,400.–)

2x �social media posts; 
2nd repeat post with 30 % promotional discount 
(regular price: € 1,250.–)

2x �B2B newsletter ads; 
2nd repeat ad with 30 % promotional discount 
(regular price: € 1,620.–) 

Your Mediainvest**:

EOne-off “Business Video Digital+” action package.  
Publication subject to consultation and  
availability                                                                         Package price: € 3,797.50

Up to 24 %
total discount
advantage

1
Digital Advertorial 
incl. video integration

2
Social Media Post 
incl. video integration

3
B2B Newsletter 
incl. video integration

All prices in € plus statutory VAT. ■ *Package price eligible for commission but not for further discounts.

	1 �www.agrartechnikonline.de 
4 weeks runtime in the trade portal (home-
page integration) with 45,000 PIs (monthly)

	1 �Over 60,000 B2B contacts in industry 
and trade via Facebook, Xing,  
LinkedIn, YouTube

	1 �More than 5,800 decision-
makers per mailing! 
Opening rate above 50 %

Digital Channels
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B2B Digital Package Trade & Industry

11

Integrated preferential services
1x �digital advertorial with 7% promotional discount 

with 4 weeks runtime in the trade portal (homepage) agrartechnikonline.de  
(regular price: € 1,400.–*)

3x �newsletter ads  
Integration of an advertisement (banner or text/image) in our B2B newsletters 
technikboerse.com and Agrartechnik with more than 7,000 B2B decision-makers  
(regular price: € 3,119.–*)

1x �B2B display ads  
Delivery of more than 100,000 ad impressions as editorial teasers and display 
ads with B2B targeting on technikboerse.com 
(regular price: € 4,890.–*)

3x �social media posts  
Reach more than 60,000 Agrartechnik B2B decision-makers on our  
social media channels on Facebook, LinkedIn and Xing  
(regular price: € 2,249.–*) 

Your Mediainvest**:
One-off “B2B Digital Package Trade & Industry” action package.  
Publication subject to consultation and  
availability.                                                                         Package price: € 8,597.–*

More than 25 %
total discount
advantage

1
Digital Advertorial

2
Social Media Post

3
B2B Display Ads

* All prices in € plus statutory VAT. ■ ** Package price eligible for commission but not for further discounts.

	1 �Over 7,000 decision-makers 
in our B2B newsletters with 
an open rate of more than 
50 %

NEW!

4
B2B Newsletter

	1 �Editorial integration  
in the trade portal  
agrartechnikonline.de

	1 �Over 100,000 ad impres
sions, editorial teasers and 
display ads with pure B2B 
targeting

	1 �Over 60,000 B2B contacts 
in industry and trade via 
Facebook, Xing, LinkedIn, 
YouTube

Partner of

Online, Social Media und Newsletter Digital Channels
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Print-  
     Magazine
AGRARTECHNIK is the high-circulation decision-
maker magazine for the agricultural engineering 
industry. For over 105 years, it has stood for well-
founded, well-researched journalism at the heart of 
the industry. 

With detailed company reports, market analyses and 
relevant information, AGRARTECHINIK supports 
decision-makers from industry, OEMs, component 
manufacturers and suppliers in successfully shaping 
their business.

Print Magazine



13

Online, Social Media and Newsletter ContactTechnical InformationDigital Channels

Dates  |  Topics 

IS
SU

E

  D
AT

ES
Main topic

Trade fair
reporting

3 Still missing a preferred
topic for 2026 here?

Then contact us directly
for planning future issues

during the year:
anzeigen.agrartechnik@ 

dlv.de
We look forward to hearing

from you!

MANAGEMENT, FINANCE,
INSURANCE

PRACTICE & KNOWLEDGE COMPANY & MARKETS HORTICULTURE, FORESTRY &
MUNICIPAL SERVICES

Rolling cluster themes are:
* Financial services
* Insurance products
* Dealer satisfaction barometer
* New machine financing
* Used machinery management
* IT solutions for the industry
* Sustainability, energy efficiency
* Digitalisation in trade
* After-sales market
* Customer loyalty/acquisition
* Online sales and marketing
* Referral marketing
* Training & personnel management
* and many more

Rolling cluster themes are:
* Suppliers, components
* Spare parts industry, wholesale
* Tyres & wheels
* Lubricants & hydraulics
* Service & diagnostics
* Electrics & electronics
* Automation & sensors
* Maintenance & tools
* Digital ecosystems (Farming 4.0)
* Smart & precision farming
* Field robotics
* Driver assistance systems
* Big Data, AI, data networks
* Cloud solutions, 5G technologies
* Industry & trade company portraits
* and many more

Rolling cluster themes are:
* �Company reports
* Industry reports
* Trend reports by product groups
* Technologies of the future
* Digital innovations
* Software and applications
* Market developments
* Start-ups
* Industry & trade company portraits
* and many more

Rolling cluster themes are:
* Power equipment: motor-driven 

machines for municipal services
* �Horticultural, forestry & cleaning 

technology for professionals
* Professional lawn care
* Dealer satisfaction barometer
* Trade fairs and exhibitions
* and many more

CONSTRUCTION MACHINERY
TECHNOLOGY
Rolling cluster themes are:
* �Developments, trends and 

product innovations
* Trade fairs and exhibitions
* and many more

 

NO.

1

 
Fe

br
ua

ry
 

P:	 19.02.2026  
A:	 27.01.2026
C:	 02.02.2026

tire TECHNOLOGY EXPO  
Hanover, 03. – 05.03.2026

trade fair highlight
Finance & Insurance Workshop equipment

Oils and lubricants
Soil cultivation

Seeding technology
Start of the

power equipment  season

2

 
M

ay P:	 21.05.2026  
A:	 24.04.2026
C:	 30.04.2026

DLG-Feldtage  
Bernburg, 16. – 18.06.2026

trade fair highlight
Digitalisation of internal processes Plant protection technology Tractors Municipal technology

Weed control

3

 
Au

gu
st P:	 20.08.2026  

A:	 28.07.2026
C:	 03.08.2026

GaLaBau  
Nürnberg, 15. – 18.09.2026

trade fair highlight
Finance & Insurance Workshop equipment

Hydraulics
Precision farming

Robotics Winter service

4

 
No

ve
m
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r

P:	 05.11.2026  
A:	 13.10.2026
C:	 19.10.2026

Parts & Service World  
Kassel, 06. – 08.11.2026

EuroTier 
Hanover, 10. – 13.11.2026

trade fair highlight

IT programmes
Cloud solutions for retail Tyres Farm loader bauma technology
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Print Magazine
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Ad formats and prices

P: Print space, B: Bleed: 3 mm bleed margin on all sides; retain at least 5 mm distance from text/pictures to the binding margin. ■ All formats of width × height. 
All prices in € plus statutory VAT. ■ Deutscher Landwirtschaftsverlag GmbH terms and conditions of business apply. ■ Pricelist 77 valid from issue 01/2026

Product of the month
(Publisher’s special publication)
1/4 page 2 column

P:	 90 × 135 mm

4c 	 € 2,415.–

Best possible placement in the 
News/Reports section in the 
1st third of the magazine.

Placement: If possible, stand-alone on a page in the editorial section

Implementation example 2023

Powerful content format!

Print Magazine

1/1 page�  (1,080 mm) 
P: 	 184 × 270 mm
B: 	 210 × 297 mm

1/1

2/3 page vertical
P: 	 121 × 270 mm
B:	 134 × 297 mm
2/3 page horizontal
P: 	 184 × 180 mm
B:	 210 × 195 mm

vertical

horizontal

2/3

3/4 page vertical
P: 	 137 × 270 mm
B:	 150 × 297 mm
3/4 page horizontal
P: 	 184 × 202 mm
B:	 210 × 217 mm

vertical

horizontal

3/4

bw 
€ 5,090.–
4c
€ 7,235.–

1/2 page vertical
P: 	 90 × 270 mm
B:	 103 × 297 mm
1/2 page horizontal
P: 	 184 × 135 mm
B:	 210 × 150 mm

vertical

horizontal

1/2

1/3 page vertical
P: 	 58 × 270 mm
B:	 71 × 297 mm
1/3 page horizontal
P: 	 184 ×  90 mm
B:	 210 × 105 mm

ve
rti

ca
l

horizontal

1/3

horizontal

1/4

1/4 page horizontal
P: 	 184 × 67 mm
B:	 210 × 82 mm

bw 
€ 2,545.–
4c
€ 3,617.50

bw 
€ 1,866.–
4c
€ 2,653.–

bw 
€ 1,527.–
4c
€ 2,170.50

bw 
€ 3,393.–
4c
€ 4,823.–

bw 
€ 3,817.50
4c
€ 5,426.–
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Ad formats and prices

Preferential placement: Limited premium adsPlacement: Best possible in grouped advertisements

Cover 
page 2/4 �
4c 	  
€ 8,320.–
Cover 
page 3 �
4c 	  
€ 7,959.–

1/1

1/1 Cover page 
P: 	 184 × 270 mm
B: 	 210 × 297 mm

bw  
€ 2,672.–
4c  
€ 3,798.–

Junior Page
P:	 121 × 193 mm
B:	 134 × 210 mm

bw  
€ 1,832.–
4c  
€ 2,605.–

Editorial 1/4 page vertical
P:	 184 × 67 mm
B:	 210 × 82 mm

P: Print space, B: Bleed: 3 mm bleed margin on all sides; retain at least 5 mm distance from text/pictures to the binding margin. ■ All formats of width × height. 
All prices in € plus statutory VAT. ■ Deutscher Landwirtschaftsverlag GmbH terms and conditions of business apply. ■ Pricelist 77 valid from issue 01/2026

Print Magazine

1/4 page vertical
P: 	 43 × 270 mm
1/4 page horizontal
P: 	 184 × 67 mm
1/4 page 2 columns
P: 	 90 × 135 mm

ve
rti

ca
l

horizontal

1/4

2 columns

1/8 page vertical
P: 	 43 × 135 mm
1/8 page horizontal
P: 	 184 × 33 mm
1/8 page 2 columns
P: 	 90 × 67 mm

ve
rti

ca
l

horizontal

1/8

2 columns

bw 
€ 1,272.50
4c
€ 1,809.–

bw 
€ 636.–
4c
€ 904.–

2 x 1/2 panorama advertisment 
P: 	 394 × 135 mm
B: 	 420 × 150 mm

bw  
€ 5,090.–
4c  
€ 7,235.–

2 x 1/1 panorama advertisment 
P: 	 394 × 270 mm
B: 	 420 × 297 mm

bw  
€ 10,180.–
4c  
€ 14,470.–
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Discounts in the event of acceptance  
within one order year

Frequency  
discount

Volumne 
discount Discount

540 mm 3 %
2 Ads 1,000 mm 5 %
4 Ads 2,000 mm 10 %

5,000 mm 15 %
8,000 mm 20 %

Inserts, glued-in booklets and classified advertisements  
are billed without discount.

Ads by the millimetre
bw per mm 1 column� € 4.71 
4c per mm 1 column� € 6.70

Ad spreads*
2 pages (front/back)
bw� € 8,653.–  
4c� € 12,229.50

Ad spreads* 
4 pages (consecutive)
bw� € 16,288.– 
4c� € 23,152.–

Text section advertisements
(58 mm × max. 100 mm format)
bw per mm, 1 column� € 12.98 
4c per mm 1 column � € 18.46
Cipher fee in Germany and abroad  
(including postage and tax) � € 14.–

Classified business ads
Agencies / Real Estate / Job Vacancies**
bw per mm, 1 column� € 3.84
4c per mm, 1 column� € 4.40

Job searches
bw per mm 1 column� € 3.21

Job ads plus € 350 also appear for 8 weeks online publication as 
text advertisment CORE at agrajo.com

Magazine size
210 mm × 297 mm (width x height)

Print space
184 mm × 270 mm (width x height)

Column width
Advertising section	 (4 columns) 	 43 mm 
Running text	 (4 columns)	  58 mm 
Running text	 (3 columns)	 43 mm

Prices  |  Discounts

* Discounts are available for ad spreads

Michael Mergenthal
Sales Manager Agricultural 
Key Account Agricultural
Phone +49 931 27997-60
michael.mergenthal@dlv.de

Printmagazine
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PRODUKT DES MONATS

Haben auch Sie Interesse an diesem neuen  Werbeformat: 
Mehr Informationen erhalten Sie unter 0931-2799760 oder anzeigen.agrartechnik@dlv.de

Verlagssonderveröffentlichung

UFI – FPT F28 FILTER  
JETZT AUCH IM AFTERMARKET
UFI Filters, führendes Unternehmen in der Filtrationstechnik  
für die Erstausrüstung und den Ersatzteilmarkt, ergänzt  
sein Aftermarket-Sortiment um den Hauptfilter seines multi-
funktionellen Dieselfiltermoduls für die neueste Generation  
des FPT F28 Stage V-Motors.

Im Filter wird das von UFI entwickelte Medium FormulaUFI.H2O 
verwendet, ein Mix aus Cellulose und Synthetik.  
Es weist eine Feinfiltrationsfunktion mit  
einer Abscheideleistung von mehr  
als 95 % für Partikel bis zu 4 μm  
gemäß ISO 19438 auf.

Der Austauschfilter ist  
im Katalog unter Code  
24.062.00 gelistet und  
kann über Ipsa-Autoteile,  
Elsässer Filtertechnik und  
Prillinger bezogen werden.

Mehr Info: www.ufi-aftermarket.com

The special “Product of the Month” publication supports targeted product  
communication with prominent placement as a new customised content format. 

This print format showcases your product or service in an eye-catching way  
in the first third of the AGRARTECHNIK magazine. 

Our full-service offer for you: The publishing team takes care of implementing the 
editorially designed advertisement in keeping with customer input (text, image) 
and advertorial guidelines. Also available as digital advertorial with cross-media 
extension. 

Format: 1/4 ad page 2 column (90 mm × 135 mm)

Placement: Magazine (1st third of the magazine, full issue)

Advertising deadline: 10 working days before publication

Price: € 2,415.–

Implementation example 2024

Product of the Month  |  Effective AGRARTECHNIK Content Format

All prices plus statutory VAT. ■  Quoted prices incl. design costs for text and image editing, incl. one correction run if supplied by the customer

Print Magazine
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With print advertorials in AGRARTECHNIK, you present your sales-promoting technical 
communications effectively and credibly. Enrich your information with texts and infographics 
on products and services. Content is placed best possible in the editorial section, ideally in the 
first half of the issue.

 
Our full-service offer for you: 

You provide the content (text, image, logo, etc.), and the AGRARTECHNIK team takes care of 
implementation on your behalf. When delivering your finished artwork, please observe the 
design guidelines for advertorials.

Media recommendation: Take advantage of cross-media extension via the  
AGRARTECHNIK trade portal with a B2B digital advertorial in the look & feel of  
the online news (see Digital Advertorial and Sponsored Post). 

Format: From format size 1/3 ad page

Placement: Editorial section in the full issue

Advertising deadline: 10 working days before publication

Implementation examples 2022 – 2023

Print Advertorials

All prices plus statutory VAT. 
Quoted prices incl. design costs for basic text and image editing, incl. one correction run if supplied by the customer (additional services available on request).

Print Magazine
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This premium placement guarantees 100 % attention and 
ensures maximum contact quality as a cover page ad 
format for the full print run (partial print runs for sampling 
campaigns are also available on request).

Technical notes
	1 �Paper or plastic strip placed around the business 
magazine

	1 Workmanship: Manual assembly
	1 Custom printed on front (4c, bw)
	1 Banderole dimensions: 52 cm wide × 8 cm high
	1 �Can be optionally combined with a 1/1 cover page 4 
subject to availability

	1 Lead time: 10 weeks before publication

Scope Price
2 × 1/2 page € 9,980.–

Scope Price
Front/back page banderole € 10,960.–

Use of standard cover page paper Use of standard cover page paper

Special Advertising Format: Title Presence

All prices in € plus statutory VAT. ■ Deutscher Landwirtschaftsverlag GmbH terms and conditions of business apply. ■ Pricelist 77 valid from issue 01/2026

A Half Cover offers you an attractive advertising space 
with unmissable placement on the cover page.

	1 �A Half Cover covers half of the magazine front.
	1 Custom printed on both sides (4 c, bw)
	1 Classic advertising format 1/2 page portrait
	1 Cover dimensions: 10.5 cm wide × 29.7 cm high
	1 Distribution with the full print run
	1 �Can be optionally combined with a 1/1 cover page 4 
subject to availability

	1 Lead time: 10 weeks before publication

Title page banderole Premium sleeve / Half Cover

März 2023

Social Media erfolgreich nutzen:

Likes für die 
Landtechnik
MÄRKTE
Intelligente Sensorik

BETRIEBSFÜHRUNG
Konjunkturbarometer

MOTORGERÄTE
Start in die Saison 

FINANZEN  
Cyberversicherung 

Juni 2023

Grüne Branche wächst:

demopark als 
Ideenplattform

SOMMERTREFF 2023
Intensiv Netzwerken

PERSONALFÜHRUNG
Inneres Wachstum

MÄRKTE
Mähdruschtechnik

RECHT
Datenschutz

Special
advertising

formats

Implementation example 2021 up to 2023

Print Magazine
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Technical notes
	1 �Supplements must be delivered folded  
and uncut.

	1 �Format: 218 mm × 306 mm (width × height),  
(incl. 3 mm top trim, 4 mm bottom trim, 4 mm outside 
trim and 3 mm inside trim)

	1 Print run on request
	1 �Under certain production-related conditions,  
we reserve the right to postpone.

	1 Tip-ons on inserts: on request with sample

Technical notes
	1 �Inserts must not exceed the format 205 mm × 290 mm 
(width × height) and must not be zigzag folded.

	1 The long side of an insert must always be closed.
	1 �Special formats, folds or paper weights are subject 
to consultation with the publisher before binding 
samples can be produced.

	1 �Inserts must not contain advertising from other  
companies.

Special advertising format – Inserts and supplements

All prices plus statutory VAT. ■ Deutscher Landwirtschaftsverlag GmbH terms and conditions of business apply. ■ Pricelist 77 valid from issue 01/2026 
Delivery address for inserts/supplements: Silber Druck oHG, Otto-Hahn-Str. 25, 34253 Lohfelden, Germany

Scope Weight Price
2 sided up to 30 g € 8,907.50
4 sided up to 30 g € 12,275.–
6 sided up to 30 g € 17,815.–
8 sided up to 50 g € 21,632.50

Weight Price per 1,000*
up to 25 g € 296.50
each additional 5 g € 29.55

* Special distribution fees are included in the price.

Inserts Supplements

Implementation example 2021

including
integration
in the e-paper

Print Magazine
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IHR ANSPRECHPARTNER:
MARTIN CZIOSSEK 

 04267 89-700
 jobs@wehl.de

WERKSTATTLEITER (M/W/D) 

MECHATRONIKER/MECHANIKER (M/W/D) 

ZUR VERSTÄRKUNG 
UNSERER TEAMS IN 
NORDDEUTSCHLAND
SUCHEN WIR 
PER SOFORT:

D ie inhabergeführte Firmengruppe von der Wehl ist seit 56 Jahren 
als Vertragshändler für Baumaschinen, LKW-Ladekrane und 

Containerwechselsysteme sowie als Lkw-Aufbauhersteller erfolgreich 
tätig. An vier Standorten in Nordniedersachsen, Hamburg und Kiel 
werden 200 Mitarbeiter(innen) und ca. 30 Auszubildende im Fahr-
zeugbaubetrieb, Reparatur- und Ersatzteilservice sowie im Vertrieb 
und der Vermietung beschäftigt.

SOZIALLEISTUNGENFIRMENFITNESS SICHERER JOB

ENTWICKLUNGZUSATZZAHLUNGEN VERPFLEGUNG

Mehr Informationen 
sowie weitere 
o� ene Stellen 
finden Sie online:
www.wehl.de

JETZT
BEWERBEN

und von unseren 
Benefits 

profitieren!
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P: Print space, B: Bleed: 3 mm bleed margin on all sides; retain at least 5 mm distance from text/pictures to the binding margin. ■ All formats of width × height. 
All prices in € plus statutory VAT. ■ Deutscher Landwirtschaftsverlag GmbH terms and conditions of business apply. ■ Pricelist 77 valid from issue 01/2026

Print

Plan high-reach job ads and employer branding campaigns with AGRARTECHNIK:

Placement in the editorial text section
Format Orientation             Price
1/1 page bw € 4,130.–    
1/1 page 4c € 4,760.–    
3/4 page bw vertical / horizontal  € 3,097.50 
3/4 page 4c vertical / horizontal € 3,570.–    
2/3 page bw vertical / horizontal  € 2,753.–    
2/3 page 4c vertical / horizontal  € 3,173.–    
1/2 page bw vertical / horizontal  € 2,065.–    
1/2 page 4c vertical / horizontal  € 2,380.–    
1/3 page bw vertical / horizontal € 1,377.–    
1/3 page 4c vertical / horizontal € 1,587.–    

Placement within grouped advertisements
Format Orientation               Price
1/4 page bw vertical / 2 columns  € 1,032.50 
1/4 page 4c vertical / 2 columns € 1,190.–    
1/8 page bw veritcal / horizontal /2 columns  € 516.–    
1/8 page 4c veritcal / horizontal /2 columns € 595.–    
mm ads bw € 3.84 per mm
mm ads 4c € 4.40 per mm

For € 350.–, job advertisements will also appear as text advertisements CORE on  
agrajo.com for 8 weeks. Job ads are not eligible for contract or agency discount.

Implementation example 2021

Print Magazine
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Technical Information

Technical Information

Electronic Data transmission
jessica.hauke@dlv.de
Transfer of the data only with accurate statements of the 
customer’s name, property, issue no. and content of the 
print material transfer.

Delivery address for inserts, bound-in booklets, 
glued-in inserts
Labelling „AGRARTECHNIK“ to:
Silber Druck oHG
Otto-Hahn-Str. 25, 34253 Lohfelden, Germany
Phone +49 561-52007-31

Printing process
Cover: Sheetfed offset,  
Print color profile: ISO_Coated_V2_cci
Inside part: webfed offset,  
Print color profile: PSO_LWC_Standard

Processing 
Adhesive binding

Data transmission
Email

File formats
Print-optimised PDF (Standard X1a)
Other file formats or open files available on  
request only.
Colour images always in CMYK mode (4c) 
Resolution at least 300 dpi 
(600 dpi for ads in bw)

Print profile
www.dlv.de/agrartechnik

Proof
A colour-true proof is essential and must be sent to the 
publishers’ or printers’ before the print run. Without this, 
we cannot guarantee the quality of printing and accuracy 
of the advertisement’s motif. Where no proof has been 
provided, we cannot accept complaints.

Colour advertisement production
Euroscale printing: Colour shades are achieved through 
combination printing. Deviations in the range of toleration 
correspond with the current status of offset printing 
technology. Special colours are only possible on the 
cover pages!
Shades that cannot be created from the Euroscale  
(HKS special colours) are possible on request – additional 
costing!

Samples for inserts, supplements, glued-in inserts 
Before accepting an order, the publisher requires five 
authentic samples by the deadline for advertisements 
of the respective issue:
Deutscher Landwirtschaftsverlag GmbH
Anzeigen AGRARTECHNIK
Lothstr. 29, 80797 Munich, Germany

The authenticity of fulfilment of an order cannot be finally 
decided upon until the samples have been submitted.

Delivery Date
Inserts, supplements and glued-in inserts must  
be delivered by 10 days before the publication of the 
magazine. Volume of the issue required upon request, 
plus 3 % surcharge.

Jessica Hauke
Ad Management
Phone +49 511 67806-161 
jessica.hauke@dlv.de
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Contacts

Contact

Stefan Appenowitz
+49 89 12705-437 
stefan.appenowitz@dlv.de

Leonhard Mayr
Tel. +49 89 12705-319
leonhard.mayr@dlv.de

Ad Management Digital

Maria Sedlmair
Tel. +49 89 12705-370
maria.sedlmair@dlv.de

Jessica Hauke
+49 511 67806-161
jessica.hauke@dlv.de

Sales Management / Key Accounting

Sandra Holleber
+49 89 12705-378
sandra.holleber@dlv.de

Michael Mergenthal
+49 931 27997-60
michael.mergenthal@dlv.de

Thorsten Krull
+49 89 12705-271
thorsten.krull@dlv.de

Jens Riegamer
+49 511 67806-166
jens.riegamer@dlv.de 

Media Consultants

Johann Entner
+49 89 12705-265 
johann.entner@dlv.de

Bärbel Huber
+49 89 12705-339 
baerbel.huber@dlv.de

Nicole Meyer
+49 89 12705-338 
nicole.meyer@dlv.de

Evelyn Zimdars
+49 89 12705-245
evelyn.zimdars@dlv.de

Ad Management Print

Head of Advertising

Verena Nolten
+49 89 12705-257
verena.nolten@dlv.de 

Key Accounting


